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Cézanne, Paul 99–100, 105–6

Charity (Hirst) 50

Chevreul, Michel Eugène 99

Cicciolina (Staller) 125

CLICO (Colonial Life Insurance Company

(Trinidad) Ltd) 56

clients 5–10, 16–18, 57

Closed-circuit Video Installation (Paik) 148

coffee-drinking 58–9

Cohen, Steve 52, 55

collaboration 153–4

CO
PYRIG

HTED
 M

ATERIA
L



BINDEX 11/25/2010 Page 176

collective creativity 77, 86–9

Cologne, Germany 139

Colonial Life Insurance Company (Trinidad)

Ltd (CLICO) 56

colour 30, 99–100

colourism 30

complexity 151–3

Confessions on a Dance Floor (Madonna) 6, 11

consultants 15–18, 89

control 125

Cracked Egg (Koons) 126

The Creation of Adam (Michelangelo) 155

creativity 69–90

approaches 72

Baer 166

collective 77, 86–9

Gohlke interview 165-6

juxtaposition 136

latent in everyone 76

leadership 111–31

management 80–4, 89–90

orchestration 153–5

personal 77–84

Pixar 80–3

poles of 84

process 77, 84–6

‘‘true capital of human beings’’ 73, 76

see also Beuys, Joseph

credibility 113–14

Cubism 100

culture 146–8

Cunningham, Merce 148–9

curators, role of 59

customers 5–10, 16–18, 57

Daimler 156

Dandolo, Enrico 28

Darwin, Charles 98

Das Ende des 20. Jahrhunderts (Beuys) 85

David, Jacques-Louis 94

de la Casas, Bartolomé 98
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wood 123–4

youth sub-culture 5

Zain Nigeria mobile networks 108–9

Zeige Deine Wunden (Beuys) 77

Zen for Head (Paik) 139, 155

Zen for Television (Paik) 142

Compiled by indexing Specialists (UK) Ltd

180 I N D E X


