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MAN Ferrostaal industrial services 55—6

management
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MAN Ferrostaal industrial (continued)
Japan 107-8
juxtaposition 136
leadership projection 129-31
learning from diversity 168
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roe (Paik) 139
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Michelangelo 155
MLP Group 9-10, 14-18
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modern art see avant-garde
Momento Mori artworks 52—3
Mondrian, Piet 117, 129
Monet, Claude 99
monitor walls 149-50
Monroe, Marilyn 139
Moorman, Charlotte 139, 144-6, 153, 155
The More the Better (Paik) 150
Motorola 107
MTV 5-7,11, 14
music 5-10, 137, 139-42
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Nauman, Bruce 167
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Neuendorf, Hans 170
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see also Hirst, Damien
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Nike posters 118-19
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Opera Sextronique (Paik) 144-5
optical effects 99-100
“Originale” (Stockhausen) 140-1

Paik, Nam June 133-57
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creativity 153—4
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early history 137
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electronics 146-50
emotionalizing 155
Fluxus movement 137-9
Gohlke interview 166
humans and robots 142-3
music 137, 139-42
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Robot-K-456 142-3, 155
sculptures 148-50
sexuality 144-6
technology 144-6
television 135, 141-2, 1456, 148—9
Paris 94-6, 105
Participation Television (Paik) 142
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Pepsi 6-7
performance art 139-41
personal creativity 77—-84
perspectives 867
persuasion 113, 130
Phelps, Elizabeth 80
Philipp I, Emperor 32-3, 41
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Piano Integral (Paik) 140-1
Picasso, Pablo 91, 100-1, 104-3, 114
pictorial thinking 86
Pixar 80-3
Point of Light (Paik) 142
Pointillism 99
poles of creativity 84
Pop Art movement 114-16, 130
Popeye (Koons) 124
porcelain 123—4
pornography 124
Potential Live, MLP 16
Presentation of the Virgin in the Temple (Tin-
toretto) 367
Prestezza painting method 34-5, 39-40, 42
Price, Stuart 6, 11
price/pricing 35-6, 38-9, 163—4, 169
process creativity 77, 84—6
projection 111-31
Puppy (Koons) 125-6

quality control, SQC 107
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The Rabbit (Koons) 121

RAI (Rural Acquisition Initiative) 109

readymade artwork 116-17, 119, 126, 124-6

Real Fish/Live Fish (Paik) 148

Real Plant/Live Plant (Paik) 148

reality 148-9

recession 161

religious controversy 67

Rembrandt Automatic (Paik) 142

research and development (R&D) 109-10

Richtkrdfte fiir eine neue Gesellschaft (Beuys)
75

Rijks Museum, Amsterdam 53

Ritchie, Guy 3, 11

Robot-K-456 (Paik) 142-3, 155
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50

Roth, Gerhard 80

Rousseau, Jean-Jacques 98

Route Mobiel 63-7

Rural Acquisition Initiative (RAI) 109

Saatchi, Charles 48-52, 55, 67

St. John the Baptist (Koons) 123

sales support, MLP 15-16

Salon of the Dismissed 95

Salon, Paris 946

Saltz, Jerry 127

savings 8—9

Schroeder-Wildberg, Uwe 10

Science Ltd 61

scientific advances 99—100

Sculptural Projects — Miinster exhibition

122

sculptural theory 77, 84-6

sculptural thinking 86-7

SCulptuI‘e 72-3,77,84-9, 148-50
see also Beuys, Joseph

Scuola San Rocco, Venice 37-9, 42

self-confidence 169

Seurat, George 99

Sex (Madonna) 11

sexuality 6-7, 11, 144—6

shame see ‘“‘guilt and shame”

sharks 49, 52—4, 56

shopping cart design 85-8

Show your Wounds (Beuys) 77

Sistine Chapel (Paik) 150

Six Sigma business process 107

skull project (Hirst) 52-3, 57

Smith, Bill 107

social sculpture 77, 86—9
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social systems 93—-100
Sotheby’s auction house 47, 53—4, 63
South Seas 101-104
spot paintings (Hirst) 47, 61
SQC (statistical quality control) 107
stainless steel 120-1
Staller, Ilona (Cicciolina) 124
statistical quality control (SQC) 107
Statuary series (Koons) 120-1
steam ships 96-7
Stockhausen, Karlheinz 137, 140
stores, VM 12-13
Stork, Lars 108—9
story-telling 81, 113-16, 129
Straflenbahnhaltestella (Beuys) 80
strategic innovation 25-7, 414

see also Tintoretto; Titian
strategy 1, 13-18, 21-2, 35
stretched canvasses 29-30
Symphony for 20 Rooms (Paik) 140

T-Mobile 11-13, 20
Tahiti 101, 103—-104
teamwork 29, 88
Tebbit, Norman 57
technology 16, 28-30, 144-6
television 135, 141-2, 145-6, 148-9
Television Bra for Living (Moorman) 145
Television Buddha (Paik) 135, 146
Television Cello (Paik) 145
Television Clock (Paik) 148
Television Garden (Paik) 146, 149
Tesco Mobile 19-20
thinking 77-84
A Thousand Years (Hirst) 49
throw performances 75
Tintoretto 27, 33—44
business tactics 37—-8
marketing strategy 35
Prestezza method 34-5, 39-40, 42
pricing techniques 35-6, 38-9
radical compositions 367
Scuola San Rocco 37-9, 42
Titian 34, 40—4
Titian 25—44
Toledo high-tec scale company 152
Toy Story (film) 80
Tram Stop (Beuys) 80
travel 96—7
trends 5-6, 161-2
Trinidad Model, CLICO 56
Tulips (Koons) 126
Two Fucking and Two Watching (Hirst) 50
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Ullrich, Wolfgang 163
Unschlitt/Tallow (Beuys) 84-5
urinal artwork 117

van Eyck, Jan 28
van Gogh, Vincent 91, 101-3, 108
Vasari (Venetian art historian) 32, 35
Venice 25-44
16th century 28—44
colourism 30
oil painting 28-30
rise to power 27-8
technical innovations 28-30
Tintoretto 33—-44
Titian 29-34, 40—-4
video art 135, 147, 149-50
see also Paik, Nam June
Video Fish (Paik) 148
Virgin Group Ltd 4
Virgin Media 20-1
Virgin Mobile (VM) 4-5, 11-13, 19-21
vision 3-5

VM (Virgin Mobile) 4-5, 11-13, 19-21
Volkswagen 88

von Boch, Wedelin 82

von Lenbach, Franz 96

Warhol, Andy 114-16, 130

Wedge (Beuys) 845

White Cube art gallery 50, 52, 60

Wirtschaftswunder economic development
138-9

Woman Taking a Bath (Cézanne) 106

wood 123—4

youth sub-culture 5

Zain Nigeria mobile networks 108-9
Zeige Deine Wunden (Beuys) 77
Zen for Head (Paik) 139, 155

Zen for Television (Paik) 142

Compiled by indexing Specialists (UK) Ltd



